
 

 

                          

 

The event in Las Vegas is scheduled until tomorrow 

NATURAL STONE CONQUERING THE WEST COAST WITH STONEXPO/MARMOMAC 

The group attendance organized by Veronafiere includes 33 companies from Canada, India, Italy, 

Turkey and Portugal 

Verona 24 January 2018 - Veronafiere inaugurates its international calendar with StoneExpo Marmomac, the 

b2b event held every January in Las Vegas for professionals in the natural stone sector. 

The 2019 edition was inaugurated yesterday and remains open until tomorrow at the Mandalay Bay 

Convention Center. It offers an overview of the world of natural stone, with materials from seven countries 

as well as accessories, equipment and services. StoneExpo Marmomac attracts operators from all over the 

world to exhibit and visit the halls set up within the scope of TISE - The International Surface Event, the 

landmark show in the United States for the construction world and designers. 

The Marmomac Pavilion organized by Veronafiere includes an expanded exhibition area with 33 companies 

from Canada, India, Italy, Turkey and Portugal as well as an area dedicated to training for architects as a way 

of promoting the culture of natural stone. 

According to the survey promoted every year by Stoneworld, the landmark magazine for the stone industry 

in North America, American producers and distributors are rather optimistic about the market in 2019, with 

82% estimating that demand will increase by 24%. A better figure than last year, when 78% of respondents 

were "optimists" estimating growth of 18%.  

The US ranking for imports of finished products from supplier countries is, in order: Brazil, China, Italy, India 

and Turkey. The Italian share of North America's imports is 16%. 

Given the increasing importance of the Las Vegas event for Italian companies, this year the International 

Centre of the Veneto Region Chambers of Commerce included it in its promotional programme, there 

ensuring a contribution for companies from the Veneto taking part. 

 

There follows the list of companies in the Marmomac Pavilion: 

Airemarmores (Portugal), Aniet (Portugal), Bellinzoni srl (Italy), Consorzio Promex (Italy), DDx Software solutions (Italy), 

DimerMarble (Turkey), Domos srl (Italy), Emmedue (USA/Italy), Ferrari & Cigarini (Italy), GV Service (USA), Hartek-Hrk 

Diamond tools (Turkey), Helios Automations - Cnc Machines Company (Italy), Italmecc (Italy), Kuzey Crystak Mosaic & 

Glass Industry co ltd (Turkey), La Ponte Marmi srl (Italy), Malbros Impex Pvt ltd, Matec (Italy), MD Dario srl (Italy), Marble 

& Granite Service (Italy), Marmi Scala srl (Italy), MStone & Stone & Tile (India/USA), Nuova Mondial MEC (Italy), Pardais 

Granites ( Portugal), Pizzul srl Marmi Aurisina (Italy), Porphyry Trentino - Cave Cugini Pisetta (Italy), Progress Profiles spa 

(Italy), Richter India pvt ltd (India), Santa Margherita (Italy), Sard srl (Italy), Steinex srl (Italy), Taglio SoftwARE House 

(Italy), Tecnema Breton Group (Italy), Toksel Makine (Turkey) 
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The 54th international marble, technology and design exhibition scheduled until 28 September was 
inaugurated yesterday 
 

MARMOMAC 2019: INNOVATION, DESIGN AND CULTURE TO CONQUER NEW MARKETS FOR 
NATURAL STONE 
 

The Verona Exhibition Centre welcomes 1,650 companies (64% of which international). More than 68,000 
buyers from 150 countries are expected 
 
www.marmomac.it  
 
Verona, 25 September 2019 - An increasingly international exhibition with a focus on promoting business 
and sector culture that also pays special attention to artistic experimentation and projects involving major 
luxury brands. The Verona Exhibition Centre today saw the inauguration of the 54th edition of Marmomac: 
the most important global event dedicated to natural stone, marble, granite, processing technologies, means 
of transport and hoisting/lifting, applied design and services scheduled until Saturday 28 September.   
 
More than 1,650 exhibiting companies are taking part (64% international from 60 countries in addition to 
Italy), with more than 68,000 specialist operators and buyers expected from 150 countries. The overall 
exhibition area by now amounts to over 80,000 square metres distributed across 12 show halls and 
outdoor exhibition areas. 
 
Marmomac thereby confirms it status as the main world meeting point between demand and supply in the 
natural stone sector, in the forefront of the B2B appointments aimed at 240 top international buyers and 
architects. 160 members of this group were identified in collaboration between Veronafiere, the Ministry for 
Economic Development, the ICE Trade Agency and Confindustria Marmomacchine as part of the Special 
Made in Italy promotion plan. The other 80 international operators, on the other hand, were selected by 
Veronafiere and will attend 15-minute “speed dating” meetings that will focus on three product segments: 
luxury, slabs and equipment. 
 
Aspects such as culture, innovation, design and training are fundamental for the promoting products in 
natural stone. This concept finds ample representation during Marmomac in The Italian Stone Theatre - the 
hall that offers operators a complete overview of the opportunities of natural stone when matched with the 
potential of the most advanced machinery and processing technologies alongside the creativity of 
internationally renowned architects and designers. The theme chosen for the 2019 edition is Naturality - the 
naturalness of marble in its most pure aspect enhancing uniqueness and geodiversity.  
 
Innovations in 2019 also include an educational project targeting interior designers, titled "Meet The 
Inspiration".  It seeks to teach interior decorators, surveyors and architects working in showrooms how to 
offer marble more effectively to end customers, with notions of the features of natural stone products and 
the way these materials can be used, through to the most popular furniture and social media trends.   
 
This year's show is even more digital: the new online catalogues - People+Products+Projects helps 
companies promote themselves to the full by highlighting their history and their entire portfolio of completed 
projects. This year also sees the launch of a trial related to geolocation of visitors. 
 
Lastly, Marmomac welcomes back several awards: the Icon Award identifies the work within the scope of 
The Italian Stone Theatre that will become the image for the 2020 promotional campaign. The Best 
Communicator Award acknowledges the dedication and originality of exhibiting companies as regards 

http://www.marmomac.it/
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exhibit layout. Lastly, the Archmarathon Stone Award is a kind of talent event for the best international 
architectural studios.   
 
 
Inauguration: attendance and speeches  
 
The inauguration of the 54th Marmomac was attended by Maurizio Danese, President of Veronafiere; 
Giovanni Mantovani, CEO of Veronafiere; Luca Zaia, President of the Veneto Region; Federico Sboarina, 
Mayor of Verona; Manuel Scalzotto, President of the Province of Verona; Donato Giovanni Cafagna, Prefect 
of Verona; Marco De Angelis, President of Confindustria Marmomacchine; Giovanni Rodia, Director of 
External Relations / ICE-Trade Agency. 
 
Maurizio Danese, President of VeronaFiere: "Marmomac is the leading exhibition in the world for all 
operators in the sector, a trade fair highlighting products as well as solutions that plays a fundamental role 
in promoting the value chain focusing around natural stone. Inasmuch, this show will also receive the 
investments envisaged in our Business Plan through to 2022, totalling 105 million euros, with the aim of 
further strengthening its international vocation and improving services for exhibitors and operators." 
 
Giovanni Mantovani, CEO of Veronafiere: "Marmomac is increasingly expanding its global community, 
thanks to promotion platforms already consolidated in Brazil and the United States and several new 
exploratory initiatives in China in the design field that ensure we enjoy an increasingly international, 
interconnected and functional scope for company business."  
 
Luca Zaia, President of the Veneto Region: "Marmomac is the number one trade fair in the world, an 

expression of 1,200 companies in the Veneto marble sector, 500 of which are based in Verona, achieving 

exports worth more than 370 million euros.  The keyword today for growth is internationalisation and the 

challenge is to ensure Government attention for this sector through investments for research and to open 

new markets."  

Federico Sboarina, Mayor of Verona: "The sector represented by Marmomac is part of the economy and 

culture of Verona and has achieved growth thanks to innovation and internationalisation. The bond 

between the city and the Exhibition Centre will be further strengthened over the next few years thanks to 

the huge central park project that will further enhance the image of our international events." 

Manuel Scalzotto, President of the Province of Verona: "Marmomac is the world leading event for natural 

stone. I hope that the event, in addition to business, will continue to focus on the culture of marble and its 

bonds with our local area, promoted in the awareness of unique and inimitable values for artists and 

architects." 

Donato Giovanni Cafagna, Prefect of Verona: "Marmomac, on the strength of its leadership posting new 

records every year, gives voice to a sector that has always known how to keep itself up-to-date. Success is 

made possible by an entrepreneurial fabric boasting a wealth of traditions and culture yet which today 

increasingly looks towards the contribution of new ideas by young people and the environmental 

sustainability of its materials and production processes." 

Marco De Angelis, President of Confindustria Marmomacchine: "Confindustra Marmomacchine and 

Marmomac have chosen to work together to promote and protect authentic natural stone through the PNA 

brand, involving a specific communication campaign to promote a product and its millennial history. In 

2020, this initiative will also have the support of the ICE-Trade Agency on international markets." 

Giovanni Rodia, Director of External Relations / ICE-Trade Agency: "The natural stone supply chain must 

increasingly focus on young people, start-ups and principles of the circular economy, bringing innovation 



 

 

into a traditional sector. Another fundamental lever is the growth of internationality, where we collaborate 

with Marmomac on incoming activities to host 160 selected internationality buyers at the trade fair." 
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MARMOMAC: B2B MEETINGS AND INSTITUTIONAL VISITS IN SUPPORT OF INTERNATIONALITY 

Attendance expected by more than 40,000 foreign buyers, ministers and authorities from five 

countries to open new markets  

 

Verona, 26 September 2019 - More than 40,000 international buyers are expected from 150 countries, with 

five institutional delegations involving ministers and authorities from Africa, South America and Europe. The 

54th edition of Marmomac opened yesterday. It is the most important event dedicated to marble, technology 

and design and is scheduled at the Verona Exhibition Centre until Saturday 28 September. This edition boasts 

a high rate of internationality with 64% of +1,650 exhibiting companies and 68,000 expected visitors from 

abroad. 

In fact, Marmomac is the landmark promotion platform for the stone sector, a market worth close to 18 

billion euros in terms of global trade, where Italy maintains its leadership for quality and added value, 

especially for finished products and processing technologies. Italian companies could hardly not focus their 

attention abroad. There are 3,251 companies in the Italian supply chain with a total of 33,800 employees. 

The value of production, based on Confindustria Marmomacchine data in 2018, comes to 4 billion euros for 

total exports worth 2.9 billion (1.8 billion for marble and other natural stones [78.1% processed] and 1.1 

billion for technologies). The countries considered to be most promising for the processed market sector 

include the United States, Germany, Spain, Portugal, the United Kingdom, Brazil, Poland, Greece and France. 

The top ten for technology exports, on the other hand, are the United States, Germany, Switzerland, France, 

United Kingdom, United Arab Emirates, Canada, Kuwait, China and Saudi Arabia. 

The morning itself welcomed B2B meetings for 240 top international buyers selected by Veronafiere, ICE 

Trade Agency and Confindustria Marmomacchine as part of the Special Made in Italy Promotion Plan. During 

the event, marble and technology companies will have the chance to meet these operators, architects, 

construction companies, quarry owners and contractors for large public and private projects to present their 

products and open the way into new markets. 

Many international authorities attended the inauguration. Brazil, where Veronafiere relies on its subsidiary 

Veronafiere do Brasil, was represented by the governor of the State of Espírito Santo, Renato Casagrande, 

the President of the Development Bank, Mauricio Duque, the President of the Federation of Industry, 

Leonardo de Castro, and Ambassador Eduardo dos Santos, Cônsul General of Brazil in Milan, who met the 

President of Veronafiere, Maurizio Danese, and CEO Giovanni Mantovani. 

Highlighting the new business opportunities opening up in Africa, another protagonist at the Marmomac 

Focus 2019 was the Ethiopian minister for Mineral Resources, Samuel Hurkato. Once again, a delegatiin is 

attending from Spain: Councillor the for Sustainable Economy, Production Sectors, Trade and Employment 

of the Generalidad Valencian, Rafael Climent González, CEO for internationalisation and deputy director of 

Ivace, and Josep Lluis Jordà Navarro, director of the Cabinet of Council members. Tomorrow, Minister 

Diamantino Pedro Azevedo of Angola is also expected with Ambassador Fatima Jardim, as well as a 

delegation from Croatia with the Croatian Consul General, Nevenka Grdinič, Vice Consul General, Gordana 

Šimič, and Jože Tomaš, President of the HGK Split Confindustria of Croatia. 
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54th MARMOMAC CLOSES WITH 69,000 OPERATORS FROM 154 COUNTRIES 

All goals achieved: growth in internationality  
and a good response from the domestic market 

 
 
Verona, 28 September 2019 - 69,000 trade operators from 154 countries and 1,650 companies from 
61 countries attended the 54th edition of Marmomac. After four days at Veronafiere, today is the 
closing day for the world's landmark exhibition in the natural stone, machinery, processing 
technology and applied design sector. 
 
An increase of 1000 visitors confirms the impressive internationality of the event, by now at 62%.  
 
"This 54° Marmomac has achieved all the goals we set. The promotion of the unique qualities of 
natural stone thanks to new training initiatives such as Meet the Inspiration for interior designers 
and architects, and the collaboration with Confindustria Marmomacchine within the PNA Network, 
stimulated the domestic market ", President of Veronafiere, Maurizio Danese said. "We have also 
worked closely with ICE-Italian Trade Agency and the Ministry of Economic Development to 
consolidate internationality through incoming and B2B meetings." 
 
The Italian Stone Theatre - the hall focusing on design, innovation and experimentation this year 
dedicated to the theme of Naturality - plays an increasingly important role within Marmomac.  
 
"The exhibitions in Hall1 help designers, architects and trade operators to deeper understand how 
technologies and natural stone can be versatile," Giovanni Mantovani, CEO of Veronafiere, said. 
"Marmomac is also an exhibition capable of providing solutions and services. In particular, it 
supports companies in their approach to international markets thanks to its global natural stone 
community active 365 days a year." 
 
Marmomac's network of events and trade missions this year also expands into China, specifically in 
Shanghai and Beijing, with the new Living Italy project dedicated to design. Other established 
appointments outside Italy are Tise-Stonexpo Marmomac in the United States, Vitoria Stone Fair 
and Cachoeiro Stone Fair in Brazil. 
   
www.marmomac.com  
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THE SOUND OF MARBLE CHARMS THE JURY:  

"GERICO" BY LORENZO PALMERI WINS THE MARMOMAC ICON AWARD  

 
October 2019 - The original and harmonic work titled Gerico is the winner of the 4th edition of the Icon Award, 

the contest conceived by the organisers of Marmomac to choose the stone project that best represents the 

beauty of natural stone materials and the creative ability of companies involved in The Italian Stone Theatre. 

 

The work of designer Lorenzo Palmeri and produced by Vicentina Marmi in collaboration with Donatoni 

Macchine, Gerico was one of the protagonists of the Natural Things exhibition curated by Raffaello Galiotto. 

This work seeks to highlight one of the less well-known and less exploited aspects of natural stone: “its voice”. 

The project reveals immense artistic sensitivity and consequently, in the jury's opinion, is perfectly capable 

of being the spokesman for excellence in natural stone around the world by taking on the role as the icon for 

the Marmomac 2020 communication campaign. 

 

The jury - Annalisa Rosso, Director of Icon Design, Max Rommel, photographer and video-maker, and Elena 

Amadini, Area Director for Stone & Design of Veronafiere - unanimously awarded the first prize to Gerico, 

with the following motivation: “The jury was impressed by many aspects, especially the aesthetic and 

functional solutions attained: marble makes music! Palmeri has managed to push the material beyond its 

apparent limits thanks to an original approach in keeping with the musical research embodied in the design. 

The result of his work is an interactive totem that will be delightful to see and hear at the entrance to the 

Show next year as a symbol of the unexpressed potential of a material about which we mistakenly believed 

everything was already known”. 

 

Dynamic yet at the same time statuary, Gerico is an installation consisting of three marble walls - comprising 

Botticino, Rosso Asiago, Striato Olimpico and Port Laurent stone materials - where lines, grooves and bumps 

follow one another in a pattern generated by precise sound frequencies, in turn giving rise to the names 

given to each individual wall. Here, different colours, materials and textures come together in a material 

symphony that seeks to overcome the primacy of sight by enhancing the senses of hearing and touch. When 

the powerful expressiveness of the material comes to the fore, Gerico expresses the centrality of human life. 

The work calls into action: the central gong demands to be struck, just as the design of the walls demands to 

be caressed. Nothing happens without human intervention and the work only comes to life when it interacts 

with visitors. As Goethe said, "Architecture is frozen music" - yet in this case, human action gives voice to 

stone and allows it to sing. 

 

 
For more information: 
ZED_COMM 
Silvia Boccardi 
Tel.: +39 045 8036334 
Mobile: +39 327 2236481 
silvia@zedcomm.it 
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The 54th international natural stone, technology and design exhibition is scheduled 25-28 September  
 

MARMOMAC 2019 at VERONAFIERE:  
THE NATURAL STONE BUSINESS IS INCREASINGLY DIGITAL AND INTERNATIONAL  
 
Milan, 31 May 2019 - B2b meetings targeted by segment and type of use of natural stone materials, an 
educational project for interior designers, expanding digital developments and the international promotion 
network. These are some of the new features in the line-up for Marmomac 2019, scheduled at Veronafiere 
25-28 September.  
The 54th edition of the world's most important exhibition dedicated to marble, granite, processing 
technologies, applied design and training was presented yesterday in Milan by the President and the CEO of 
Veronafiere, respectively Maurizio Danese and Giovanni Mantovani, Stefano Ghirardi, president of PNA (the 
Authentic Natural Stone Network) and Raffaello Galiotto, designer and curator of Hall 1 together with 
Vincenzo Pavan. Journalist Giorgio Tartaro acted as moderator.  
 
This natural stone chain in 2018 saw trade of than 18 billion interchanges globally; Italian industry ranks in 
the forefront as regards added value of production, worth more than 4 billion euros last year (73% thanks to 
exports*). 
 
Marmomac enjoys a high international profile, as confirmed by figures for the 2018 edition: 62% of the 1,616 
exhibiting companies and 68,000 operators were international, from 150 countries world-wide. This result is 
also the outcome of collaboration with ICE-Italian Trade Agency, Confindustria Marmomacchine and the 
Veneto Region as regards international buyers.  
 
“Marmomac is now the landmark meeting platform for international natural stone system professionals, 
where Italy plays a leading role," said Maurizio Danese, President of Veronafiere.  Veronafiere's goal is to 
consolidate the leadership of this brand thanks to the guidelines in the new business plan through to 2022 
which envisages investments of 105 million euros that also focus on the growth of our most successful 
formats."  
 
Business opportunities involving natural stone remain at the heart of the event and its product categories: 
marble, natural stone, granite, agglomerates and conglomerates, marble blocks, unhewn stone and large 
formats, processing machinery and equipment, means of transport and lifting, abrasives, diamond-cutting 
systems, chemical products and services.  
With the aim of being an increasingly effective business tool, Marmomac 2019 will hold b2b meetings  with 
a “speed dating” format; following the geographical focus in 2018, this year will highlight applications in three 
areas (luxury/slabs/tools), each with specific targets (architects/distributors/marble operators and 
installation technicians) from countries including United States, Canada, United Kingdom, Russia, China, 
South Africa, Australia, Germany, Mozambique, Turkey and Iran.    
 
"Internationality is one of Marmomac's development assets," said Giovanni Mantovani, CEO of Veronafiere. 
Starting from the event in Verona, we have since created a global community linked with natural stone 
products that today boasts roots in the United States with StoneExpo and Brazil thanks to Vitória and 
Cachoeiro Stone Fair. This is a continually expanding network which we are now also keen to test even in 
Asian markets, with new initiatives in Shanghai and Beijing." 
 
The trade growth of the exhibition relies on fundamental aspects such as innovation, design and training. 
This concept is represented at Marmomac by the exhibitions highlighted in Hall 1 The Italian Stone Theatre, 
that brings together Italian research, experimentation, natural stone and technology.  



 

 

The theme for the 2019 edition is Naturality - the naturalness of stone in its purest aspect which enhances 
uniqueness and geodiversity, as emphasized by the green scenario alluding to the link between plant and 
mineral worlds. 
A concept also backed up reaffirmed by Marmomac through its membership of Rete PNA (Pietra Naturale 
autentica - Authentic Natural Stone) to promote truly natural stone products.  
Followings its debut in 2018, The Italian Stone Theatre welcomes back Brand & Stone 2.0, the exhibition 
where major furniture and design brands (Antonio Lupi, Aston Martin, Baxter, Casamania, Horm and Tonino 
Lamborghini Casa) create specific projects for companies in the natural stone sector.  
The Art Ways event also returns, where five artists experiment with computer numerical stone processing 
technologies to produce works of art. The concept of hortus conclusus is taken up in Lithic Garden, with the 
development of five settings providing a cross-section view of the interior of a stone garden, while Natural 
Things seeks to rediscover the relationship between man and nature through eight new design projects. The 
hall is also complemented by the Ristorante d'Autore, dedicated to gastronomic excellence in a setting that 
recalls rocky landscapes, and the Wine Bar. 
The Young Stone Project is an event dedicated to young students and researchers. It brings together stone 
material prototypes developed by six universities (Bari, Bologna, Pescara, Rome, Venice and Verona) and the 
Sant'Ambrogio di Valpolicella School of Marble.  
 
Special emphasis is also given to architects. The Marmomac Academy organises specific training and 
refresher courses that this year also focus on the world of interior designers. One of the innovations at this 
edition of Marmomac is an educational project focusing in particular on interior designers who, thanks to a 
course arranged into three workshops, can investigate the features of natural stone products in order to 
propose this material more effectively among end customers.    
 
Marmomac 2019 is even more digital, in a context of supporting business as well as continually expansion 
and diffusion of natural stone culture. First of all, a new App integrates with the geolocation system in all 
exhibition halls so that visitors can save their favourite exhibitors, voice and text memos, as well swap digital 
business cards.  
B2in  is an online platform for matching supply and demand where Italian and international companies and 
buyers have the chance to meet each other, organize appointments on stands and manage daily agendas.  
The online catalogue of exhibitors is increasingly interactive with impressive content. Marmomac Plus 
+people+products+projects this year focuses even more on telling company stories and their project 
portfolios. 
 
Lastly, Marmomac also welcomes back two awards: theIcon Award identifies the work displayed in The 
Italian Stone Theatre that will be used as the image for the 2020 promotional campaign, while the Best 
Communicator Award acknowledges the care and originality that exhibiting companies dedicate to their 
stand fittings.   
 
* (data source: Confindustria Marmomacchine Research Centre and 30th World Stone Report edited by Carlo Montani and published 
by Aldus) 

 
www.marmomac.it 
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